
 

Ramblers President 

Publicity Pack 

 

This pack is designed to provide Ramblers volunteers, areas and groups with ideas and 

resources they can use in order to gain publicity from the Ramblers President. 

Pack includes: 

 President’s biography 

 Ideas for how to create publicity 

 Tips on how to write a press release 

 Example press release 

 

If you would like to invite the Ramblers President to attend an event please e-mail 

president@ramblers.org.uk. 

If you would like media support for your event please e-mail press@ramblers.org.uk. 
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President’s biography: Kate Ashbrook 

Countryside campaigner Kate Ashbrook was 
announced as the new President of the Ramblers 
following her election at the Ramblers General 
Council in Leicester on 21 April 2012 to resounding 
applause after voting saw a sweeping majority. 

A tireless supporter – and member – of the 
Ramblers for over 30 years, Kate is well known for 
her work with the Open Spaces Society and for 
leading the campaign to open the infamous “Van 
Hoogstraten” path in East Sussex. 

Her first act as President was to help launch the 
80th anniversary celebrations of the Mass Trespass 
on Kinder Scout in 1932, an event considered to be 
a turning point in the access movement and which 
helped lead to the creation of the first National Park 
– the Peak District – in 1951. 

Speaking at the 80th anniversary launch in Edale, 
Derbyshire, on 24 April, Kate emphasised the need 
to continue the work catalysed by the trespass 80 
years ago. “We never know when the Kinder spirit 
must be rekindled. That’s why we must keep that 
torch alight.” 

A fervent campaigner for countryside access, Kate 
has promised to promote the ongoing efforts of 
Ramblers volunteers in her new role as President. 
Commenting on her election, Kate Ashbrook said: 

“I am very excited by this opportunity to celebrate 
the Ramblers’ work on the ground. 

“I want to champion the magnificent work of our 
thousands of volunteers who campaign to open 
up, clear and protect paths and promote the cause 
of public access and the protection of our 
wonderful countryside. Walkers need to know how 
indebted they are to Ramblers members whose 
tireless work is securing better public access 
throughout England, Scotland and Wales. 

“I shall be giving a boost to our local campaigns, helping members to celebrate their 
successes and calling for a better deal for walkers everywhere. “  

 

If you need any pictures of Kate Ashbrook to use for press or for publicity purposes 

please contact press@ramblers.org.uk or call Maria Castellina on 0207 339 8531.   

 

Presidents old and new: Kate Ashbrook 
(left) takes over from Julia Bradbury 
(right) 

http://www.oss.org.uk/
mailto:press@ramblers.org.uk


Publicity ideas 

There are many different ways in which you can use a visit from the Ramblers president to 

create publicity for your local group, area or campaign. Below are a few suggestions and 

ideas that you could try. 

1. Cut the ribbon 

- Whether it’s a path you’ve just had added to the definitive map, one that’s been 

unblocked thanks to pressure you put on the council or one your group has 

cleared of overgrowth, celebrate it’s opening with a ribbon cutting ceremony and 

ask the Ramblers President to cut the ribbon. It may sound cheesy but it’s an 

easy way to get local papers interested in the good work you’ve been doing to 

improve the path network for walkers. 

 

2. Join a campaign walk 

- If you’ve got a local campaign to get a path re-opened or a protest against council 

cuts, organise a campaign walk and invite your President to attend. Having the 

Ramblers President attend will add extra weight to your campaign and will be 

more appealing to the local press. 

 

3. Launch a new scheme 

- If you want to increase the number of people in your group, get more families 

involved, get more young people interested in path clearance or see more stile 

free routes – set up a new scheme and ask the Ramblers President to come 

along and launch it. 

 

4. Celebrate a milestone 

- Whether it’s a walk leader’s 100th walk, a groups 50th birthday or you’ve cleared 

25 miles of footpath celebrate with a glass raised and the Ramblers President 

can reward the members and volunteers for their hard work. 

 

5. Organise a photo stunt 

- Wrap the President in (fake) barbed wire or have them standing glumly behind 

‘Keep Out’ signs to campaign against an area of the countryside being closed off 

– whatever your campaign, a creative photo opportunity will be more likely to grab 

the attention of the local press and quickly convey your point to the public. 

 

6. Talking at an AGM/local event 

- Even if the President is talking at an internal Ramblers event, you can still get 

publicity for your local group. You can use their speech to highlight the need for 

more people to get walking in your area or call on the local authority to properly 

look after the footpath network, and release a short press release quoting the 

President. 

 

7. Provide a supportive quote 

- If the Ramblers President can’t attend your event, they may still be able to add a 

supportive quote for your campaign or activity which you can use in a local press 

release.  



Writing a press release 

Journalists get hundreds of press releases every day, they will scan through a big pile and 

put only the most interesting aside (the rest get deleted). Your two priorities are to make 

yours simple and interesting.  

Imagine the press release as a pyramid; the journalist will initially take 2 seconds only to 

scan the headline, if that is clear and interesting they will scan the first paragraph, only if 

that’s interesting, will they read further.  

Journalists will also scan the press release for quotes, as these are the ‘juicy’ opinion bits 

that they normally print in the paper.  

Here are tips towards the perfect release: 

 LENGTH: Keep press releases short – preferably one side of A4 with wide margins. 

 KEEP IT SIMPLE: Avoid technical jargon or complicated language. The press 
release should be able to be understood by someone who knows nothing about the 
subject. 

 HEADLINE: Decide on ONE main message. This will form your headline, which 
should be short and catchy but give a clear idea of the story.  

 FIRST PARAGRAPH: Expand the headline to make your first paragraph. It should 
answer (at least three of) the basic questions –  Who, What, Where, When, Why, and 
How 

 SECOND PARAGRAPH: This should expand on the first, bringing in some context 
and one or two sentences of relevant background information 

 THIRD/ FOURTH PARAGRAPH: This will usually be a quotation from someone 
involved in your organisation or 3rd party endorsement (e.g. celebrity supporter). The 
quote is often the only part of your press release that will appear directly in the paper: 
“If they only print one sentence, what should it say?”  

 FINAL PARAGRAPHS: Include background details or finer points towards the 
bottom. The last sentence can be a summarising quote or least important point.  

 ACRONYMS: Never use acronyms; always write out the name of something in full. 
The Ramblers should always be referred to as ‘the Ramblers’ and never the RA. 

 PICTURES: Describe what a journalist will be able to photograph, the more exciting 
the picture the more likely they will send along a photographer. 
 

Your press release should also include:  

 A DATE of release at the top, usually ‘immediate release’ on the day you send it out. 

Embargoes should be imposed only when strictly necessary.   

 A CONTACT NAME AND NUMBER of someone who knows about the story, who 

will be available to answer journalist’s queries and organise or conduct interviews. 

This should go at the end and include a mobile number. 

 NOTES TO THE EDITOR – if you have any! These should go at the end and be used 

sparingly and only when an unusual level of detail is essential.  



Example press release 

 

Immediate release        XX Date 

Ramblers President opens picturesque 

path in XX 

Ramblers President, Kate Ashbrook, is stepping out in XX to re-open a footpath which has 

been saved thanks to Ramblers volunteers. 

The picturesque footpath which runs by XXX stream had become swampy in places and 

dangerous for people to use and was at risk of disappearing forever. Local Ramblers 

volunteers gave up their spare time to repair the path, laying a wooden boardwalk and 

resurrecting this popular short cut into the town.  

The work was undertaken in conjunction with XX council who provided the tools and 

materials for the volunteers to be able to complete the path. 

Kate Ashbrook, Ramblers President, said: 

“It’s great to once again open up this picturesque route. Thanks to the hard work of local 

volunteers, people will now be able to leave their cars at home and walk this pleasant 

riverside path into town. 

“Walkers in XXX need to know how indebted they are to Ramblers members who work 

tirelessly to keep the local countryside open and walk-able for everyone.” 

A ribbon cutting and inaugural walk will take place at XX on XX and everyone is invited to 

attend. Journalists and photographers are invited to take a picture of the President as she 

cuts the ribbon with Councillor XX, surrounded by local walkers at 12pm.  

*** ENDS *** 

For more information contact (XXX local contact) or call the Ramblers press office 

0207 339 8531 or 07584 848083 (out of hours) press@ramblers.org.uk, 

www.ramblers.org.uk  

Follow us: Facebook www.facebook.com/ramblers and Twitter 

twitter.com/RamblersGB 

Notes to editors: 

mailto:press@ramblers.org.uk
http://www.ramblers.org.uk/
http://www.facebook.com/ramblers
https://twitter.com/HeartofWalking


 The Ramblers is at the heart of walking in Britain; working to promote walking and 
protect the places where people walk. 

 It is Britain’s walking charity.  It works to make it easy for everyone to walk, whether 
in countryside, cities, hills, coasts and on or off the beaten track.   

 It has a grass roots network of over 18,000 volunteers who work tirelessly for a 
walking Britain.  For over 75 years it has helped build and protect Britain’s 130,000 
mile long path network, it runs over 38,000 walks a year, and campaigns for better 
walking routes and more walking opportunities  

 


